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Bre Morris and her husband, Dan, moved home to Rochester after living in Houston to take over the family
business. But sometimes even the best laid plans do not work out as imagined.

Morris’s father founded Frank E. Page Remodeling, Painting and
Decorating over 40 years ago. In 2013, he acquired Cutri Construction, a

company that designs and builds homes in the Finger Lakes region.
Morris grew up in the family businesses and it felt like a natural transition

to take over so her parents could retire.

Morris’s husband is an engineer and upon moving back to Rochester in

2016 he quickly realized he preferred to work in his chosen field over
operating remodeling and construction businesses. Morris was handling
the marketing for Cutri Construction and Frank E. Page Remodeling, but

she was also pregnant with their daughter, Ava, so running the
businesses on her own was too heavy a lift.

Instead, Morris longed to have a business she could scale herself. In September 2018, she filed her DBA as B. Mor
Marketing & Consulting and was open for business.

The Fairport resident studied marketing and communication at Nazareth College and graduated with a bachelor’s
degree in 2012. During the two years that she and her husband lived in Texas, Morris worked in public relations for
the National Multiple Sclerosis Society as regional communications coordinator. She eventually left to remotely run

the marketing for her parents’ businesses.

After deciding to pursue her own business venture, Morris’s first client was Madonna Medical Spa in Rochester. She

has since added a myriad of other businesses in various industries, from tech and insurance to a jeweler and a high-
end storage facility.

“My target demographics are small- to medium-sized businesses. I’m starting there because that’s who I feel like I
can relate to coming from my parents’ business,” says Morris. “I feel like I’m able to bring an inside perspective

because I’m not just thinking from the marketing side, but I can sit in their shoes and know what their thinking from
growing up in my family’s business.”

The 29-year-old Palmyra native’s biggest client to date has been the Rochester International Air Show. She has
stepped in as the show’s social media director, producing vlogs—video blogs—to promote the event. Her efforts
have helped spur record-breaking ticket sales for the air show.

Many of her clients are local, but Morris is open to working with companies in other markets. So far B. Mor has
reached Texas, California and Delaware.

Morris breaks her services down into three major categories: brand strategy, event management and social media.
For brand strategy, she aids in branding new businesses as well as rebranding existing companies. For event

management, Morris says, she can take an event from A to Z for a client. She works with the vendors and
coordinates everything to bring the event to fruition.

“A portion of that is campaign management,” she adds. “If a company is feeling overwhelming launching a new
campaign, I help them identify their goals and achieve them.”

Social media is an integral piece that ties into most facets of her business. For instance, if she’s rebranding an
organization or running an event, she uses social media channels for promotion and to spread the word.

“I’m having so much fun being the spokesperson for companies; I love going on camera for and doing it off the
cuff,” she says. “That’s a part of my business I really want to grow, where I’m the spokesperson for your company.
I’m behind your brand and if you don’t want to be on camera, I’ll be on camera for you.”

What’s of utmost importance to Morris is maintaining client relationships today and in the future as B. Mor grows.
No matter the size of her business, she wants to always be present for everyone with whom she partners.

Morris has watched her father steer his business over the years, and as he prepares for retirement after more than
40 years as a business owner she is grateful to have him as a mentor.

“It’s cool to have my dad in my corner cheering me on and always reminding me of the things he’s learned, like go
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to bed and don’t work all night,” says Morris. “Most of all, he taught me to have faith, be grateful for what I have
and stay humble.”

Juggling a new business, a one-and-a-half-year-old and family and friends is a daily struggle, but Morris says she
sees truth in the quote, “It takes a village.”

“I have an incredible tribe of people around me who support and help me,” she says. “I also recently started taking
time for me. You’ve got to fill your own cup before you can fill everybody else’s. So I’m finally learning that, but I

haven’t mastered it.”

Morris encourages other aspiring entrepreneurs to quit playing the comparison game. Rather, absorb as much as

possible from the people who are a few steps ahead.

“Be kind and collaborate with other people in the industry who know more than you do. You can always learn more

from others who have blazed a trail,” she says. “And always get a great business coach. Whether it’s in the form of
an actual coach or listening to podcasts, always continue your education.”

Nsheldon@bridgetowermedia.com / (585) 363-7031

#Team PXY with Corey James on 98PXY is a partner with Fast Start. Listen on Monday from 5:30 to 10 a.m. for
their interview with Bre Morris.

GLOW workforce
development event
to highlight skilled
trades

August 20, 2019

New York State
public campaign
financing commission
to host first meeting
in NYC

August 20, 2019

Krupnicki family
continues support of
MCC
welding/fabrication
program

August 20, 2019

Entrepreneur switches from family business to her own shop | Rochester... https://rbj.net/2019/08/02/entrepreneur-switches-from-family-business-to...

2 of 2 8/20/2019, 3:58 PM


